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EMPOWERING  

BRAND 

MARKETERS 

to Leverage 

the Power of 

Music Without 

all  the 

Hassle, 

Guesswork 

and Waste.  
=   Marketing channels are noisy and fragmented, and consumers are empowered to easily 

opt-out of receiving your marketing messages. 

=  Branded Entertainment Marketing is a leading solution but is usually complex, non-
targeted, costly and unmeasurable. 

Dympol is the smart path to music sponsorships.  You configure your campaign by 
ƛŘŜƴǘƛŦȅƛƴƎ ǘƘŜ ǇǊƻŦƛƭŜǎ ƻŦ ǘƘŜ ƳǳǎƛŎ ǘƻ ŘƛǎŎƻǳƴǘ όŜΦƎΦΣ άрΣллл Ƴƻǎǘ ǇƻǇǳƭŀǊ ƘƛǇ-hop 
ǘǊŀŎƪǎέύΣ ŎƻƴǎǳƳŜǊ ǇǊƻŦƛƭŜ ǘƻ ǘŀǊƎŜǘΣ ŀƴŘ Ƙƻǿ ƳǳŎƘ ǘƻ ǎǇŜƴŘΦ 
 

æ Dympol sets up the campaign according to your specifications and gives you the 
tools to get the word out to target prospects via email, tweets, txt msg, and/or web-
based widget.  When invited or otherwise eligible (based on your consumer criteria), 
users arrive at dympol.com/your-campaign they are presented with the array of 
discounted music that meets your parameters.  This functionality can also be 
integrated into your own website.* 

All purchases are 
fulfilled by major 
third party retailers 
at full price and 
Dympol issues instant 
cash-back rebates on your 
behalf.  Users can transfer their 
rebate balances to PayPal, 
Amazon payments, or use 
them to purchase your special 
offers (e.g., discounted gift 
cards) directly with you.  

Throughout and subsequent to 
the entire transaction, your 
messaging, ads, and special 
offer calls-to-action are 
presented to users in a 
persistent but non-interruptive 
way. 

Widget 

 

 

5ȅƳǇƻƭ  ώǇǊƻƴƻǳƴŎŜŘ άŘƛƳǇƭŜέϐ ƛǎ ǘƘŜ ŎǊŜŀǘƛƻƴ ƻŦ Wŀȅ .Φ ½ƛǎƪǊƻǳǘΣ ŀ ŦƻǊƳŜǊ Ǉǳƴƪ ǊƻŎƪ 
drummer & label executive who built and led music & media companies on three continents.  

Dympol enables brand marketers to dynamically underwrite discounts on target consumers' 
favorite and relevant on-ƭƛƴŜ ŜƴǘŜǊǘŀƛƴƳŜƴǘ ǇǳǊŎƘŀǎŜǎΦ  hǳǊ άǇŜǊǎƻƴŀƭƛȊŜŘ ƳƛŎǊƻ-
ǎǇƻƴǎƻǊǎƘƛǇέ ǇƭŀǘŦƻǊƳ ŜƳǇƻǿŜǊǎ ƳŀǊƪŜǘŜǊǎ ǘƻ ŜŎƻƴƻƳƛŎŀƭƭȅ ŜƴƎŀƎŜ ŀƴŘ ǊŜǿŀǊŘ ŎƻƴǎǳƳŜǊǎ 
with cash-back rebates on music in a way that elicits positive attention and 
goodwill.  Dympol's unique cost-per-action sponsorship approach has been favorably 
described as "AdWords for corporate entertainment sponsorships." 

THE PROBLEMTHE PROBLEM  



CAMPAIGN SCENARIOSCAMPAIGN SCENARIOS  

BENEFITS SUMMARYBENEFITS SUMMARY  

òDympol 
addresses the 
need we have 
for delivering 
clients an 
additional 
touch point 
with 
consumers 
that 
authentically 
links them with 
a core lifestyle 
interest, giving 
them 
permission to 
have a 
'conversation'.ó  

Rick Arnstein 
Managing Director 
GMR Marketing,  
an Omnicom Agency 
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æ To enhance the experience, Firefox users can untether 
themselves from dympol.com and gain access to your 
campaigns at their favorite dympol-enabled retailer, by 
installing the co-branded discount toolbar.  
 

When browsing enabled sites, eligible toolbar users 
automatically see your discounts and messaging on the page. 
As with transactions originating from dympol.com, purchases 
are fulfilled by the underlying retailer at full price and dympol 
ŎǊŜŘƛǘǎ ǊŜōŀǘŜǎ ǘƻ ǳǎŜǊǎΩ ŀŎŎƻǳƴǘǎ ƻƴ ȅƻǳǊ ōŜƘŀƭŦΦ  ¢ƘŜ ǘƻƻƭōŀǊ 
also serves up one-click access to your relevant landing pages. 

=  Dympol delivers accountability to branded entertainment marketing. You control the 
budget and only pay when consumers accept your discount offers and get your message.  
All other campaign elements are provided at no additional cost*. 

Ґ  /ƻƴǾŜǊǘ ŘƛǎŎƻǳƴǘ ǊŜŎƛǇƛŜƴǘǎ ƛƴǘƻ ŎǳǎǘƻƳŜǊǎ ōȅ ǇǊŜǎŜƴǘƛƴƎ άǎǇŜŎƛŀƭ ƻŦŦŜǊǎέ ŦƻǊ ȅƻǳǊ ƻƴƭƛƴŜ 
products and services.  You specify the merchandise or package, a wholesale discount 
amount and provide us with purchase URLs and promo codes. 

=  Dympol offers you the ability to leverage the power of music without having to deal with 
licensing, a time-consuming and expensive hassle. 

=  Bottom-ǳǇ ŀǇǇǊƻŀŎƘ ƭŜǾŜǊŀƎŜǎ ǘƘŜ ά[ƻƴƎ ¢Ǌŀƛƭέ ŀƴŘ ŎǊŜŀǘŜǎ ŀǇǇŜŀǊŀƴŎŜ ƻŦ ǎƘŀǊŜŘ 
entertainment tastes, builds goodwill, and a stronger emotional link. 

Ґ  ¢ƘŜ ŘȅƳǇƻƭ ǇƭŀǘŦƻǊƳ ƴŀǘƛǾŜƭȅ ǎŜƭŜŎǘǎ ƻǳǘ άŦǊŜŜōƛŜ ƧǳƴƪƛŜǎΣέ ǎƻ ȅƻǳǊ ŎŀƳǇŀƛƎƴ ōǳŘƎŜǘ ƛǎ 
only spent on reaching active, qualified online consumers. 

Use as a 
component of 
broader integrated 
branded 
entertainment 
campaigns. 

¦ǎŜ ŘȅƳǇƻƭΩǎ ƳƛŎǊƻ-sponsorship discount platform in multiple scenarios: 

Drive sales using  
music discounts as 
a premium for 
product sampling 
or completing a 
purchase.  

Extend the impact 
of sponsored 
events with  post-
event discounts on 
related music 
purchases. 

Tune up your mar-
keting campaigns.   
Virtually all prod-
ucts and services 
have a natural mu-
sic tie-in. 

TAKE THE FIRST STEP NOW!TAKE THE FIRST STEP NOW!  
Register for more information at www.dympol.com/inbound/signup 

*Note: Additional fees may apply to custom integrations. 


