
d iscounting your  

music purchases on-line  

æWhen invited or eligible  (based on your criteria), users 
arrive at dympol.com/your-campaign, they are presented 
with the releases that you selected for promotional 
pricing.  All purchases are fulfilled by a major third party 
retailer at full price and dympol issues users instant cash-
back rebates equal to the discount amount.  

Users can transfer their rebates to PayPal, Amazon 
Payments or use them to purchase your D2C special 
offers.  

Throughout the entire transaction process, your 
messaging, ads, and special offers are presented  in a non-
interruptive but persistent way.  

5ȅƳǇƻƭ  ώǇǊƻƴƻǳƴŎŜŘ άŘƛƳǇƭŜέϐ ƛǎ ǘƘŜ ŎǊŜŀǘƛƻƴ ƻŦ Wŀȅ .Φ ½ƛǎƪǊƻǳǘΣ ŀ ŦƻǊƳŜǊ Ǉǳƴƪ ǊƻŎƪ ŘǊǳƳƳŜǊ ϧ 
label executive who built and led music & media companies on three continents.  

Our marketing platform allows you to proactively and strategically offer risk-free promotional sale 
pricing for target consumer segments on-line.  Our unique approach guarantees your ROI by 
delivering the affordability, targetability and accountability of cost-per-transaction (CPT) 
advertising. Additionally, our patent-pending discount allocation methodology enables us to 
measure how much most consumers are willing to pay for your releases.  

THE PROBLEMSTHE PROBLEMS  
Music consumption is through the roof but revenues are through the floor. 

¦ōƛǉǳƛǘȅ ƻŦ άŦǊŜŜέ όƛƭƭŜƎŀƭ and promotional) lowers the perceived value of recorded music. 
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Arbitrary and inefficient pricing models hurt sales and leave money on the table. 

THE DYMPOL SOLUTIONS THE DYMPOL SOLUTIONS   
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æ Additionally, Firefox users can un-tether themselves 
from dympol.com and gain access to your discounted 
SKUs at their favorite dympol-enabled retailer by install-
ing the co-branded discount toolbar.   

When browsing dympol-enabled sites, eligible toolbar 
users see your discounts on the page. As with transac-
tions originating from dympol.com, purchases are ful-
filled by the underlying retailer at full price and dympol 
ŎǊŜŘƛǘǎ ǊŜōŀǘŜǎ ǘƻ ǳǎŜǊǎΩ ŀŎŎƻǳƴǘǎ ƻƴ ȅƻǳǊ όƻǊ ȅƻǳǊ ŀǊǘπ
ƛǎǘǎΩύ ōŜƘŀƭŦΦ  ¢ƘŜ ǘƻƻƭōŀǊ ŀƭǎƻ ǎŜǊǾŜǎ ǳǇ ƻƴŜ-click access 
to your special offers.  



Incentive for joining 
mailing lists or fan 
clubs, buying event 
tickets, etc. 

æ Coming soon is the Dympol API.  For content owners that have their own D2C/D2F retail 
destinations, the Dympol API will enable  them to generate revenues in two new ways: 

1. All the SKUs that are part of your 
regular dympol campaigns can also be 
activated on your own retail sites.  The 
big difference is that user rebates are 
credited to their accounts with you. 

2. If you opt in, the API will also deliver 
sponsored discounts, underwritten by 
brand marketers, directly to your 
storefront for the benefit of you and 
your customers. 

 
CAMPAIGN SCENARIOSCAMPAIGN SCENARIOS  

Risk Free.  You only pay when your campaign SKUs sell through dympol.   

We offer all campaign elements (e.g., ads, clicks, pricing data, etc.) and send users to your D2C 
buy pages and at no additional cost*. 

Provides actionable pricing intelligence you can use to maximize overall revenues.  

BENEFITS SUMMARYBENEFITS SUMMARY  

¸ƻǳ Ŏŀƴ ǳǎŜ ŘȅƳǇƻƭΩǎ ƻƴ-demand strategic promotional pricing for a variety of purposes: 

Long-lasting 
extension to live 
performances  
and events. 

Stimulate additional 
sales and word-of-
mouth for new releases 
and catalog titles.  

Cross-sell by 
targeting fans 
of comparable 
artists.  

CAMPAIGN OPTIONSCAMPAIGN OPTIONS  

Fixed-Rate Discounts 

You identify the specific discount amount you want all consumers to receive and pay a 25% 
insertion fee for each completed purchase of a campaign SKU. 

Variable Discounts + Price Testing 

You identify the all-in price you want to pay for each completed purchase of a campaign SKU.  
Actual user discounts are determined by proprietary price-testing algorithms. 

By simultaneously testing a range of price points, we are able to estimate the optimal price for 
each campaign SKU.  The optimal price is the one that will result in maximum revenues. 
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GET STARTED!GET STARTED!  
Take the first step now!  Register for more information at www.dympol.com/inbound/signup 

*Note: Additional fees may apply to custom integrations and API access. 

 


